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“Being a hero doesn’t
mean you’re invincible.
it just means that you’re
brave enough to stand
up and do what is needed.”
- RICK RIORDAN
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3 days • 100 KM
Walk the furthest you have ever walked and raise the most you can possibly raise
in the fight against kidney disease and for organ donation.
From September 10 to September 12, 2021, hundreds of people across Canada and beyond will walk in
their communities, over three days, in the only event of its kind to raise awareness, fundraise and
virtually rally together to improve the lives of those affected by kidney disease.
The three-day journey requires marchers to raise a minimum of $2,200 to help support The Kidney
Foundation’s organ donation initiatives, fund lifesaving research and support patient programs and
services. To make a difference, we must aim high, and that is what Kidney March is all about.

At 76 years old, Fred Robins walked 100 KM in 3
days in Kidney March 2020, to honour those
affected by kidney disease and organ donation.
“I think I speak on behalf of all kidney patients
when I say, that having your bravery, tenacity and
support means more than mere words can ever
convey.”
- A dialysis patient’s message to Fred.

Discover Fred’s Kidney March experience in the
inspiring video, click here to watch.
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Video Credit to David Gee, Producer Shaw

Kidney March’s impact has been proven by its continual growth. The first virtual Kidney
March in 2020 brought in $1,075,060, the second-highest amount ever raised, contributing to the
$9.6 million Kidney March has raised in its 11 years.
2020 demonstrated the perseverance and power of the Kidney March community to
succeed in the face of adversity. The virtual event brought in over 400 participants, including 205
first-time marchers, over half of whom registered specifically for the virtual format.

Discover more on Kidney March 2020
and how marchers walked 100 KM
from their communities, across
Canada and beyond in the 2020 video,
click here to watch.

Consider being the 2021 Video
Sponsor.

Kidney Marchers are everyday people doing the extraordinary. Patients, loved ones, doctors, nurses and
researchers participate, connecting the community and
building bonds that go far beyond the event itself.

When you're involved with Kidney March, you see the
human side of kidney disease and organ donation.
You hear stories, meet families, and witness the real
impact of supporting the fight against kidney disease
and for organ donation.

Kidney March is hosted by The Kidney Foundation's
Southern Alberta Branch. A small but mighty team who strive year-round to make Kidney March the
best it can be. This team is supported by its strong advocates, volunteers and sponsors who play a
crucial role in creating an event of this magnitude into the success it is today.
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Being a Kidney March partner is an opportunity to be associated with the only event of its kind. This
is not a simple, one-day fundraiser event. Kidney March is an experience, a life-changing journey,
and for many, it’s the most challenging thing they’ve ever done. Participants develop an impassioned
loyalty to the Kidney March brand and build strong community bonds through their combined
struggles and accomplishments.
Sponsors gain exposure and the opportunity to engage with the hundreds of Marchers, Crew,
volunteers and media. Kidney March is ideal for brands that want to align themselves with a
high-profile event that supports community, health, wellness and improved care and
prognosis for kidney disease patients.

•

Brand visibility: reach new audiences and increase your brand exposure.

•

Target marketing: a unique opportunity to engage with potential customers and increase
your market share.

•

Enhanced reputation: communicate and display your philanthropic responsibility and
values.

•

Long-term value: Virtual event content will be available on-demand and shared after the
event, gaining more viewership and exposure than an in-person event.

Mattamy Homes continued their four year sponsorship in 2020
as Lead Sponsor when Kidney March pivoted to virtual.
Mattamy provided creative ways to remain engaged and visible
to the Kidney March community in an online environment, such
as a "Guide for your home Kidney March camp" and route
suggestions through the Strava app.

Mattmay Homes featured in the
2020 Closing Ceremony video.
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"Everything we read about this charity shows the efficiency of
the funds raised – the money really goes directly to the patients.
All the unsolicited comments we receive from customers and
trades about this organization's impact are overwhelmingly
positive. We are very proud to continue our involvement!"
- Don Barrineau, President of Mattamy Homes’ Calgary division.

Title Sponsor $25,000
The Title Sponsor provides Kidney March with the most significant sponsorship support and the role of
our most valued partner. We will work with you to craft an effective investment vehicle to meet your
business objectives.
The Title Sponsor receives a first right of refusal to renew the sponsorship during the subsequent 2021 –
2024 period. Annual reports will be provided and additional ad hoc meetings will be arranged as agreed
upon by both parties.
We are committed to developing a recognition plan that may include the following benefits:
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•

Brand recognition incorporated into the event title (e.g.
“Kidney March Presented by”).

•

Logo with a prominent display on event marketing materials as
a “Title Sponsor”.

•

Logo linked on the website’s home page and sponsorship page.

•

Recognition in Kidney March e-blasts, feature on the Kidney
March blog, and highlighted on social media accounts.

•

Named “Title Sponsor” with a corporate logo on all
participant’s and volunteer’s finishing shirts.

•

Promotional items and/or samples included in all participant’s
event packages.

•

Splash Pages: when transitioning between event slides,
speakers, or sessions, branded slides with the sponsor logo will
be presented.

•

Exclusive exposure before, during and after the event, such as
sponsored introductions, video ads and a virtual display booth.

•

Verbal recognition during event activities.

•

Significant employee engagement opportunities, including ten
complimentary Kidney March registrations.

•

Other benefits, as agreed upon by both parties.

Opening Ceremony $3,500
The Opening Ceremony is the high energized kick-off event for
the 3-day adventure. Marchers are motivated and reminded of
why they have taken on Kidney March, and are instructed with a
warm-up to embark on their journey. The online format will
follow the traditional ceremony theme, with an opportunity for
the sponsor to share a personalized message and/or video to
participants.

Closing Ceremony $3,500
At the end of the journey, participants are treated to an
inspirational Closing Ceremony to commemorate their
accomplishments. This is one of the top viewed and shared event
videos of the Kidney March weekend, a partnership opportunity
that provides the sponsor with significant exposure, recognition
and public profile. Opportunity for the sponsor to share a
personalized video/message to participants.
.

Alumni Event $2,500
The annual Kidney March Alumni Reunion re-unites all Marchers
and Crew from the previous marches to share stories, celebrate
accomplishments and unveil the new Kidney March video. As an
in-person or online event, this emotional reunion gives the
sponsor opportunity to set up a virtual or in-person promotional
booth, the chance to distribute coupons, swag items and engage
in direct communication with attendees.

Kidney March is honoured to have renowned medical
researchers and nephrologists as part of our Kidney
March family. Dr. Daniel Muruve, Professor of
Medicine, University of Calgary, Section Chief,
Nephrology, Medical Director, Alberta Kidney Care
South, explains why he will continue to March No
Matter What.
“Despite a global pandemic, an economic crisis, and
political turmoil, we will not stop. We will not fail. We
will be there for kidney patients now and for many
years to come. Nothing will stop us from finding better
treatments and a cure for kidney disease.”
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Make your own unique impression by supporting one of our
EXCLUSIVE partnership opportunities
The 2021 Video $3,000
Every year Kidney March concludes with a video to highlight the
memories made, the milestones achieved, and the hearts touched.
This video has the most significant re-watch potential out of all the
event videos, used for multiple promotion purposes long after the
event has ended.

Participant Packages $4,000
These packages are mailed to all Marchers and Crew to bring the
Kidney March experience to their home. Each day of Kidney March has
a designated box with special surprises in it. This sponsor has the
opportunity to include swag items, coupons and flyers in the packages,
and have their logo branded on the materials.

Strava App $2,500
Marchers use Strava, the kilometre tracking app, to record and share
their Kidney March journey with supporters and donors. Being a
Strava sponsor would place your logo on the Kidney March Strava
Group’s home page, which all marchers are encouraged to join and
participate in.
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Entertainment Night $1,500
In keeping with Kidney March tradition, the virtual
experience would not be complete without an evening of
entertainment. Traditionally in the form of Kidney-O-Kee,
entertainment night is a vital part of bringing fun to the
Kidney March weekend. Sponsoring entertainment night
provides an opportunity to engage directly with
participants during intermissions and receive logo
placement through the session in the form of splash
screens and banner ads.

Guided Massage $3,000
In its traditional form, the Kidney March Camp’s massage
tent is understandably one of the most popular and valued
services offered to Marchers throughout their journey.
Sponsoring the guided massage would bring this luxury to
the virtual experience. A registered massage therapist will
provide an online guide to relieve walking pain and get a
good night sleep for the next day ahead.

Finishing Shirts $4,000
This is a prestigious opportunity to have branding on all Marcher and Crew event shirts, which
participants are presented with on Kidney March's final day. These 500+ shirts create brand
recognition and visibility long after Kidney March has ended. Participants continue to wear their
event shirts as a badge of honour for their commitment to the cause.
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Home Camp Guide $4,500
Camping is a big part of the Kidney March experience. Sleeping under the stars and creating the
camping environment at home is possible thanks to this sponsor, providing participants with
inspiration and instructions to designing an at-home camping space. Participants are encouraged to
share their at-home camp on their social accounts, tagging and thanking the sponsor.

The Kidney March Store $500
The Kidney March Store stocks Kidney March branded clothing, accessories and merchandise for
purchase. Marchers and Crew wear these items with pride all year long, buy keepsakes as memories
and thank you’s to their donors.

Click here to view the full Kidney March Store.
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Depending on the partnership option you choose, we will customize recognition to fit your specific
goals. We will work with you to design the package that aligns with your corporate mission, values and
needs. Here are some options:
•

High visibility logo recognition on the Kidney March website, linked to your website.

•

Sponsor feature article on the Kidney March blog, linked to your website and shared on
Kidney March’s social media channels.

•

Email marketing: Kidney March e-blasts to newsletter subscribers, with a sponsor feature
story and coupons if appropriate.

•

Verbal recognition at Opening and Closing Ceremonies.

•

Full screen thank you ads during session breaks.

•

Promotional booth at Kidney March Expo and Alumni (virtual promo booth if appropriate).

•

Branded banner and pop-up ads during event sessions.

•

Recognition on Kidney March social media—Facebook, Twitter and Instagram.

•

Screen recognition at the Kidney March Alumni Reunion event.

Expand your reach online by being a Kidney March Sponsor
In 2020 Kidneymarch.ca had:
320,000+ page views
From 282,909 unique users.
With an average of 200+ daily active users.
Social Media:
Kidney March’s social media presence is significantly growing.

Strava Club Members: 240+
Kidney March E-newsletter subscribers: 1,600+

DATA SOURCE: As of February 2021. Statistics may change.
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“What really came out of my Kidney March is the desire, the commitment, the resolve to
do better for patients and families who are suffering with Kidney disease. Kidney March
represents the long, hard difficult journey of kidney disease and we really need a
community to get through that journey.”

“Ultimately, taking part in the Kidney March truly deepened my understanding of the
impact of kidney disease. I was touched by the kindness, compassion and strength of the
individuals involved in this event and walked away feeling inspired to continue to make a
meaningful difference within the kidney community.”

“You are not only making an impact for all of those people currently living with kidney
disease, you are affecting the lives of generations to come.”
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Let's talk about Kidney March engaging your company with
consumers unlike anything you've ever been involved in.
More than ever, consumers are searching for meaning not only in the brands they align with but
also in how they conduct their lives. We offer people a chance to connect with the deepest part of
themselves and your company the opportunity to connect with those people.
Kidney March is a unique event that presents unique sponsorship opportunities. There are
various levels of involvement, and we will work with you to design an opportunity that
aligns with your corporate mission.

We'd love to put your company on the frontier of heroism.
Contact Laura Fleming, Manager, Kidney March & Signature Events
587.333.6235 or laura.fleming@kidney.ca

For the sixth year in a row, Otsuka sponsored Kidney March
2020 as Lead sponsor. Many Otsuka employees have
marched the full 100 KM over the years, and they continued
to be involved when the event pivoted to virtual in 2020.
“Seldom in one’s career do you get to be part of something
so powerful. I came to Kidney March thinking I was handing
out a few sandwiches at a charity event and was blown away
by the people I met — their struggles, people they have lost,
and their dedication. Everyone was positive and smiling no
matter their personal circumstances. There is nothing like
Kidney March.”
- André Mumme, Otsuka’s Manager of Stakeholder
Relations.
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“You are not only making an impact for all of those
people
currently living with kidney disease, you are affecting
the lives of generations to come.”
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We’d love to put your company on the frontier of
heroism.

Laura Fleming
Manager, Kidney March & Signature Events
587.333.6235
laura.fleming@kidney.ca
Joyce Van Deurzen
Executive Director, The Kidney Foundation of Canada
Southern Alberta & Saskatchewan Branch
587.333.4385
joyce.vandeurzen@kidney.ca
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