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“You are not only making an impact for all of those
people
currently living with kidney disease, you are affecting
the lives of generations to come.”
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THE EVENT
3 days • 100KM
Walk the furthest you have ever walked and raise the most you can possibly raise
in the fight against kidney disease and for organ donation.
From Friday, September 9 to Sunday, September 11, 2022, hundreds of marchers will walk from the
foothills of the Rocky Mountains to Calgary. The 3-day journey takes participants beyond all
preconceived limits in one of the biggest challenges of their lives.
The journey requires marchers to raise a minimum of $2,200 to help support The Kidney Foundation’s
organ donation initiatives, fund life-saving research and support patient programs and services.
To make a difference, we must aim high, and that is what Kidney March is all about.

At 77 years old, Fred Robins walked 100KM in 3
days for his third time in Kidney March 2021.
“I think I speak on behalf of all kidney patients
when I say, that having your bravery, tenacity and
support means more than mere words can ever
convey.”
- A dialysis patient’s message to Fred.

Discover Fred’s Kidney March experience in the
inspiring video from 2020, click here to
watch.
Video Credit to David Gee, Producer Shaw Spotlight.
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THE IMPACT
Kidney March’s impact has been proven by its continual growth. Kidney March
2021, it’s second virtual year due to the global pandemic, raised over $915,000 and
counting. Contributing to the $11 million raised by Kidney March in its 12 years.
2021 demonstrated the resilience and
power of the Kidney March community.
In the second year for the virtual format,
marchers and crew from across the country
stepped up to the challenge and united in
their mission to continue the fight against
kidney disease and for organ donation,
No Matter What.

Watch the 2021 Closing Ceremony
to discover more about the spirit behind
Kidney March and the tremendous impact
that Marchers and Crew made while
spreading our cause across Canada this
year.

WHO WE ARE: THE KIDNEY MARCH FAMILY
Kidney Marchers are everyday people doing the extraordinary. Patients, loved ones, doctors, nurses and
researchers participate, connecting the community and building bonds that go far beyond the event.
When you're involved with Kidney March, you see
the human side of kidney disease and organ
donation. You hear stories, meet families, and
witness the real impact of supporting this cause.
Kidney March is hosted by The Kidney Foundation of
Canada’s Southern Alberta Branch. A small but mighty
team who strive year-round to make Kidney March the best
it can be. This team is supported by strong advocates,
volunteers and sponsors, who play a crucial role in creating
an event of this magnitude a success.
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THE BENEFITS
Being a Kidney March partner is an opportunity to be associated with a unique nation-wide event.
This is not a simple, one-day fundraiser. Kidney March is an experience, a life-changing journey, and
for many, it’s the most challenging thing they’ve ever done. Participants develop an impassioned
loyalty to the Kidney March brand and build strong community bonds through their combined
struggles and accomplishments.
Sponsors gain exposure and the opportunity to engage with the hundreds of Marchers, Crew,
volunteers and media. Kidney March is ideal for brands that want to align themselves with a
high-profile event that supports community, health, wellness, and improved care and
prognosis for kidney disease patients.

•

Brand visibility: reach new audiences and increase your brand exposure.

•

Target marketing: a unique opportunity to engage with potential customers and increase
your market share.

•

Enhanced reputation: communicate and display your philanthropic responsibility and
values.

•

Long-term value: Some event content will be available on-demand and shared after the
event, gaining more viewership and exposure.

•

Employee engagement and participation: Sponsor employees are encouraged to get
involved in Kidney March as much as possible as participants and volunteers.

Mattamy Homes continued their six year sponsorship in 2021 as
one of three Lead Sponsor, supporting Kidney March in its
second year of being virtual.

Mattmay Homes featured in the
2020 Closing Ceremony video.
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"Everything we read about this charity shows the efficiency of
the funds raised – the money really goes directly to the patients.
All the unsolicited comments we receive from customers and
trades about this organization's impact are overwhelmingly
positive. We are very proud to continue our involvement!"
- Don Barrineau, President of Mattamy Homes’ Calgary division.

TITLE SPONSORSHIP
Title Sponsor $25,000
The Title Sponsor provides Kidney March with the most significant sponsorship support is our most
valued partner. We will work with you to craft an effective investment vehicle to meet your business
objectives.
The Title Sponsor receives a first right of refusal to renew the sponsorship during the subsequent 2023 –
2026 period. Annual reports will be provided and additional ad hoc meetings will be arranged as agreed
upon by both parties.
We are committed to developing a recognition plan that may include the following benefits:
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•

Brand recognition incorporated into the event title (e.g.
“Kidney March Presented by”).

•

Logo with a prominent display on all event marketing
materials, signage, and merchandise as a “Title Sponsor”.

•

Logo linked on the website’s home page and sponsorship page.

•

Recognition in Kidney March e-blasts, feature on the Kidney
March blog, and highlighted on social media accounts.

•

Named “Title Sponsor” with a corporate logo on all
participant’s and volunteer’s finishing shirts.

•

Promotional items and/or samples included in all participant’s
event packages.

•

Exclusive exposure before, during and after the event, such as
speaking opportunities and corporate displays at the Opening
and Closing Ceremonies and in the Dining Tent.

•

Verbal recognition during event activities.

•

Significant employee engagement opportunities, including ten
complimentary Kidney March registrations.

•

Other benefits, as agreed upon by both parties.

SPECIAL CEREMONY SPONSORSHIPS
Closing Ceremony $7,500
The celebration begins at the top of Canada Olympic Park where
marchers cross the finish line, a great opportunity for sponsors to
set up a promotional booth. The festival continues as marchers
and crew parade into the WinSport Arena, greeted by hundreds
of spectators. The official ceremony is held in the arena, the
perfect backdrop to commemorate the accomplishment. This
opportunity provides the sponsor with significant media
attention, recognition and public profile.

Alumni Reunion & Celebration $5,000
The Kidney March Alumni Reunion & Celebration unites past
participants to share stories, celebrate accomplishments and
unveil the new Kidney March video. It’s an emotional reunion you
won’t want to miss. This sponsor can set-up a promotional booth,
giving the opportunity to distribute coupons, swag items and
engage in face-to-face marketing with all attendees.

Opening Ceremony $3,500
The Opening Ceremony is the high energized kick-off event for
the 3-day adventure. During the Ceremony, Marchers are
motivated and reminded of why they have taken on Kidney
March. To prepare them to embark on their journey they
participate in a warm up and hear from inspirational speakers.
The ceremony is an opportunity for media exposure with
significant news stations in attendance.
Kidney March is honoured to have renowned researchers and
nephrologists as part of our Kidney March family. Dr. Daniel
Muruve, Professor of Medicine, University of Calgary, Section
Chief, Nephrology, Medical Director, Alberta Kidney Care
South, explains why he will continue to March No Matter
What.
“Despite a pandemic, an economic crisis, and political turmoil,
we will not stop. We will not fail. We will be there for kidney
patients now and for many years to come. Nothing will stop
us from finding better treatments and a cure for kidney
disease.”
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ALL SPONSORSHIP OPPORTUNITIES

Crew $10,000
The 200+ people who form crew are the supportive backbone that
keeps the event running. From cheering on marchers to providing
critical supplies and support, Kidney March relies on its crew to
make the event happen. This sponsor has the prestigious
opportunity to have their logo branded on all the Crew shirts for
the Closing Ceremony, creating brand recognition and visibility
long after Kidney March has ended.

Tent City One or Two, $7,500 each
Pristine, cozy tents nestled in the foothills of The Rocky Mountains.
Tent cities are the home-away-from-home for the weekend, where
participants enjoy a breathtaking outdoor experience with
hundreds of their newly found friends. Tent cities offer fourperson tents for pairs or two-person tents for individuals, leaving
lots of space to be comfortable. These sponsors receive signage
throughout their sponsored tent city.

Porta-Potties
250 for $10,000 (1 sponsor)
50 for $3,000 (5 sponsors)
Marchers have described the row of porta-potties down the road
as a ‘beacon on the horizon.’ Being a porta-potty sponsor means
your logo at every stop along the route, increasing brand visibility
to the participants and the many drivers and spectators on the
route.
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Medical Tent $5,000
The Medical Tent is essential to the well-being of Marchers and
Crew while at Kidney March. The tent is supported by medical
professionals and directed by senior doctors. The sponsor will
receive title rights of the Medical Tent and corporate logo
placement on the tent’s signage, located in a central, high-traffic
area of the camp.

Dining Tent $5,000
The enormous, heated and spacious dining tent is the gathering
centre at camp. Serving hot meals and providing nightly
entertainment, this high-traffic site offers an exceptional
partnership opportunity. The Dining Tent sponsor is invited to
serve meals at camp, creating a fun corporate volunteer
experience and target marketing opportunities.

Transportation $5,000
Although feet are the primary mode of transportation at Kidney
March, wheels, and lots of them, play a critical role in the success
of Kidney March. Vehicles are needed to set up and tear down
camp, transport supplies and provide support and medical
attention to Marchers. This sponsor can have their logo as a
decal in all 40 rental vehicles that roam the route all three days.

Finishing Shirts $4,000
This is a prestigious opportunity to have branding on all Marcher
and Crew event shirts, which participants are presented with on
Kidney March's final day. These 400+ shirts create brand
recognition and visibility long after Kidney March has ended.
Participants continue to wear their event shirts as a badge of
honour for their commitment to the cause.
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Phone Charging Stations $3,000
We try and accommodate participants every need while at
Kidney March and the charging stations play a huge role in
doing so. These stations are essential for participants to stay
connected over the weekend and document their journey. The
sponsor of these stations receives signage recognition at the three
stations throughout Camp

Patient Program $3,000
In dialysis units across Southern Alberta, dialysis patients are
participating in their own Kidney March. Completing 100KM of
activity, using specialized bikes while on dialysis. Being active while
dialyzing is shown to clear more toxins from the blood,
patients who take on this challenge are energized physically and
emotionally. These individuals are not walking in Kidney March but
they are with us every step of the way.

Massage Tent $3,000
The massage tent is understandably one of the most popular
services offered to marchers throughout their journey. Due to its
high demand, marchers pre-book a massage and wait their turn in
the seating area. This waiting area is an opportunity for highly
visible sponsor signage and is an extremely valued sponsor in the
eyes of the marcher, waiting to be relaxed. Supporting the Massage
Tent would allow Kidney March to bring in additional massage
therapists and equipment.

Golf Cart Crew $3,000
The chauffeurs of Kidney March Camp, this crew drives marchers
around camp after a long day on their feet. The golf cart sponsor
receives exceptional recognition as their corporate logo will be on
all 15 golf carts that drive around camp during the entire
three day event.
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Day Zero $2,000
Day Zero, is held on the Thursday before Kidney March starts. At
this event all participants come to check in, pick up their final
packages, and attend mandatory safety sessions throughout the
day. It is the first opportunity for many to meet or reconnect
with other participants, volunteers and supporters. Plus get their
first taste of Kidney March’s energy and excitement. You could
be there supporting this essential day as a big part of the sessions
and their first official experience.

Pit Stops (36 spots)
Pit stops provide marchers with needed refuge throughout their
journey, complete with drinks, snacks, portable toilets and
medics. There are at least six quick pit stops and a daily lunch
stop along the route. The lunch stop is the largest, with
spectators who come to show their support.
Pit stops provide sponsors with an opportunity to engage their
staff in a meaningful volunteer experience and interact one-onone with the hundreds of participants. Volunteering at the pit
stop is optional, and the Kidney March Crew is on hand to assist.
Pit stops are a unique chance to be inspired by the heroes you
meet, the stories you hear and take your corporate philanthropy
to a fun and empowering level.
Lunch Pit Stops: $2,500 each
Quick Pit Stops:
1 for $500
2 for $2,500 each
3 for $ 3,000

The Kidney March Store $1000
The Kidney March Store stock's Kidney March branded clothing,
accessories and merchandise for purchase. Marchers and Crew
wear these items with pride all year long. They also buy store
items as personal keepsakes or gifts for their donors.

Click here to view the full Kidney March Store.
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THE REACH
Depending on the partnership option you choose, we will customize recognition to fit your specific
goals. We will work with you to design the package that aligns with your corporate mission, values and
needs. Here are some options:
•

High visibility logo recognition on the Kidney March website, linked to your website.

•

Sponsor feature article on the Kidney March blog, linked to your website and shared on
Kidney March’s social media channels.

•

Email marketing: Kidney March e-blasts to newsletter subscribers, with a sponsor feature
story and coupons if appropriate.

•

Verbal recognition at Opening and Closing Ceremonies.

•

Full screen thank you ads during session breaks.

•

Promotional booth at Kidney March Expo and Alumni (virtual promo booth if appropriate).

•

Branded banner and pop-up ads during event sessions.

•

Recognition on Kidney March social media—Facebook, Twitter and Instagram.

•

Screen recognition at the Kidney March Alumni Reunion event.

Expand your reach online by being a Kidney March Sponsor
From Sept 1, 2020 – to Oct 1, 2021 Kidneymarch.ca had:
258,000 + pageviews
From 220,000 + unique pageviews.
With an average of average 200 daily active users.
Social Media:
Kidney March’s social media presence is growing year upon year and has a highly engaged following.

Strava Club Members: 288+
Kidney March E-newsletter subscribers: 1,600+
DATA SOURCE: As of October 2021. Statistics may change.
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THE COMMUNITY
“What really came out of my Kidney March is the desire, the commitment, the resolve to
do better for patients and families who are suffering with Kidney disease. Kidney March
represents the long, hard difficult journey of kidney disease and we really need a
community to get through that journey.”

“Ultimately, taking part in the Kidney March truly deepened my understanding of the
impact of kidney disease. I was touched by the kindness, compassion and strength of the
individuals involved in this event and walked away feeling inspired to continue to make
a meaningful difference within the kidney community.”

“You are not only making an impact for all of those people currently living with kidney

disease, you are affecting the lives of generations to come.”

“
“
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CONTACT US
We’d love to put your company on the frontier of heroism with
Kidney March. Let's talk about the unique ways we will engage
your company and employees with consumers and the
community. We will work with you to design an opportunity that
aligns with your corporate mission and fosters long-term,
meaningful connections.

Laura Fleming
Manager, Kidney March & Signature Events
587.333.6235 or laura.fleming@kidney.ca

KidneyMarch.ca
Charitable registration no. 10756 7398 RR0001

“Seldom in one’s career do you get to be part of something
so powerful. I came to Kidney March thinking I was
handing out a few sandwiches at a charity event and was
blown away by the people I met — their struggles, people
they have lost, and their dedication. Everyone was positive
and smiling no matter their personal circumstances. There is
nothing like Kidney March.”
- André Mumme, Otsuka’s Manager of Stakeholder
Relations.
For the seventh year in a row, Otsuka has been one of the
Lead Sponsors of Kidney March. Many Otsuka employees
have marched the full 100 KM over the years and been
involved as volunteers.
Otsuka employees marching in Kidney March 2019
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